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GM & EVgo Partner to Accelerate EV Adoption

More than 2,700 new EV charging
plugs in the next 5 years

Triple the size of its existing network



https://www.evgo.com/about/news/general-motors-and-evgo-aim-to-accelerate-widespread-ev-adoption-by-adding-fast-chargers-nationwide/




Driving ZEV to Scale
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Clean Transportation Funding Landscape
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CEC Clean Transportation Program




Total Investment in EVCS Is Ramping Up
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Hydrogen Station
Market Development

ASignificant Progress

A 3-8x Increase in Station Capacity
A 2016: ~180-400 kg/day
A 2020: ~1,200-1,600 kg/day
A Largest stations able to fill 4 cars simultaneously

A Station Cost

A 40% decrease in station costs
A 80% decrease in $/kg/day

A 60% Reduction in Cost per Vehicle Enabled
A 2016: $6K per vehicle
A 2020: $2.4K per vehicle

A Cost Share

A 2016: state put up 70% of the capital cost
A 2020: industry is bringing 70%

A 20%-300% Increase in Renewable Content




ZEV Market Development Strategy
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